
CAMPUS TECHNOLOGY MAGAZINE
Campus Technology is the only monthly publication focusing exclusively on the use of technology across all areas of higher education. Campus 
Technology provides in-depth coverage on the technologies, their implementations, as well as all of the important issues and trends that help 
campus IT decision-makers influence how their institutions educate and administrate.
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Campus Technology is a BPA-audited publication produced monthly with a distribution 
of 50,000 and a 2.0 pass-along rate that provides advertisers with the opportunity to 
reach more than 150,000 targeted, qualified readers each issue.
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