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The 4th Annual Summit
addressing all three
important disciplines.

DON’T MISS THIS
OPPORTUNITY.

Showcase your
solutions to government
professionals!

ATTENDEE DEMOGRAPHICS

2009’s event delivered over 600 government and
industry attendees. The attendee breakdown in
2009 included:

A RANGE OF GOVERNMENT ATTENDEES:

e Federal Civilian Government: 84%
e DoD: 12%
e State and Local Governments: 4%

TOP ATTENDEE JOB FUNCTIONS:

¢ |T/Network Management: 47%
e R&D/Applications Development: 19%
¢ Program/Project Management: 15%

www.VCGsummit.com

EVENT PROFILE

The Virtualization, Cloud Computing and Green

IT Summit combines subject matter from these
three related technologies, giving government and
industry professionals the unique opportunity to
understand the intersection and advantages of
virtualization, cloud computing, and green IT.

The two-day conference allows exhibitors and
sponsors to interact with these professionals and
to demonstrate how these solutions can be
implemented in government environments to save
valuable budget dollars.

DISCUSSION TOPICS INCLUDE:

e Federal Sustainability Success Stories
e Telework—The Perfect Partner for Green IT
e Fundamentals of Cloud Computing

e Telework in the Cloud—It’s Not Just for
Data Centers Anymore

e Cloud Computing in Government—
A Progress Report

e Virtualization 101—A Management Overview

e Executing Enterprise Virtualization



SAMPLE TITLES IN ATTENDANCE

Additional past VCG conference & exhibition sponsor/attendee lists available upon request.

Energy Engineer

Architect of the Capitol

Associate Director

Department of Commerce

Deputy Associate CIO

Department of Energy

Electronics Stewardship Coordinator

Department of Energy

Solutions Architect

Department of Energy

CIO

Department of the Interior

Associate Director, Acquisition Services Directorate

Department of the Interior

Environmental Protection Specialist

Department of the Treasury

Director, IT Operations

Department of Veterans Affairs

Chief

Department of Veterans Affairs

Environmental Scientist

Environmental Protection Agency

Program Analyst

Environmental Protection Agency

Headquarters Lead, EPEAT Program

Environmental Protection Agency

Chief Technology Officer Fairfax County Government
Deputy Director General Services Administration
CIO General Services Administration

Program Manager, IT Infrastructure Optimization

General Services Administration

Acquisition Project Manager

General Services Administration/FEDSIM

Chief Architect

Government Printing Office

Chief, Common Services

Internal Revenue Service

Deputy Director

Internal Revenue Service

Deputy CIO for Enterprise Architecture

Missile Defense Agency

CIO

NASA

Sr. Network Engineer

National Institutes of Health

Deputy Associate Administrator

Office of Management and Budget

Senior Program Analyst

Office of Personnel Management

Senior Program Analyst

Office of the Federal Environmental Executive

Chief, IT Division

Office of the Undersecretary of Defense for Personnel Readiness

Program Analyst

Social Security Administration

Program Analyst

Social Security Administration

Chief Knowledge Officer

U.S. Air Force

Project Officer, Enterprise Virtualization

U.S. Marine Corps
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SPONSORSHIP OPTIONS

DIAMOND SPONSOR: CUSTOMIZED PROGRAM*

The Diamond sponsor will be provided a meeting room, audio/visual support, logistics
support, refreshment breaks, and extensive promotional support. The event held in this
meeting room will take place on Expo Day.

SPEAKING & THOUGHT LEADERSHIP OPPORTUNITIES

FOUNDING SPONSOR: HOST SPONSOR:
¢ Participate on industry panel in conference program e Opportunity to serve as conference track sponsor
e Opportunity for seat on Program Advisory Board or sponsor event keynote

FOUNDING HOST
SPONSOR SPONSOR

SPONSOR
$12,500 $7,500

ONSITE OPPORTUNITIES

Exhibit Space

* 10 x 10 carpeted booth space Yes Yes Yes
¢ 6 ft. draped table, two chairs & electrical power Yes Yes Yes
e Wireless internet Yes Yes

Sponsor recognition on signage & attendee materials Yes Yes Yes
Full conference passes 4 3 1
WEB/EMAIL OPPORTUNITIES

Banner and link on home page at www.VCGSummit.com Yes Yes Yes
Company logo and link included on “Sponsor” page on web Yes Yes Yes
Personalized e-vite to pass along to customers, inviting them to Yes Yes Yes
attend (upon request)

Use of a’Ftendee reglstrgtlon list (choice of opt-in email, phone, 3 times 2 times 1 time
and/or direct mail requires 3rd party)

PRINT OPPORTUNITIES

Ad in onsite guide (provided by Sponsor—deadline: Oct. 1) Full page B/W Half page B/W

EXCLUSIVE SPONSORSHIP OPPORTUNITIES
Designed to complement your exhibiting sponsor role

e Registration Sponsor

e Conference Track Sponsor

e Networking Reception Sponsor

e Break Sponsor

*Select packages have limited quantities and are available on a first-come, first-served basis. VI RTUALI ZATION

FOR MORE INFORMATION CONTACT: CLOUD COMPUTING
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CONTACT US

SALES

Wendy Loew

(508) 695-2104
Wendy@1105media.com

Eric Pesachowitz
(202) 683-7972
Eric@1105media.com

CONFERENCE PROGRAM INQUIRIES
Jennifer Santiago, Event Manager

(281) 937-7390
JSantiago@1105media.com

REGISTRATION OR HOTEL INQUIRIES
Keisha Moody, Operations

(703) 876-5099

KMoody@1105media.com

MEDIA

Wyatt Kash, Event Director
(703) 645-7861
WKash@1105media.com

MARKETING

Andrea Serio, Marketing Manager
(703) 876-5110
ASerio@1105media.com

LOOK FOR THESE OTHER 1105 MEDIA EVENTS:

SECURITY November 16-17_, 2010
conrmence eommon - WWW.GovVSecurityConference.com

|,s***E**C*:* March 29-31, 2011
:E:O:'E::M:"‘;E:JR"V EXPO & CONFERENCE WWWI G ovsec I nfo - co m

2 July 19-21, 2011
FDSE.° www.FOSE.com
.’o o ®

For a full list of all our upcoming events
log onto www.1105govinfoevents.com
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4th Annual VCG Summit
www.VCGsummit.com

Fax or Email Completed Contract to Your Sales Manager:

O Wendy Loew
Fax (703) 876-5059 ¢ Tel (508) 695-2104
Wendy@1105Govinfo.com

(of0] 'k g 7:Yoa Jll EXHIBIT AND SPONSORSHIP AGREEMENT

This contract for exhibit/sponsor space is the agreement between the Sponsor named below
and 1105 Media, Inc. The Sponsor agrees to comply with all the Terms and Conditions which
appear in this agreement and which are part of this contract, and further agrees that this
contract is binding on all parties and can be amended only in writing by both parties.

PRICING / OPTIONS

SPONSORSHIP OPTIONS Or choose a larger, more impactful sponsorship option:

O Eric Pesachowitz
Fax (703) 876-5059 ¢ Tel (202) 683-7972
Eric@1105Govinfo.com

[ ] Founding Sponsorship =$ 12,500
[ ] Host Sponsorship =$ 7,500
[ ] Sponsor =$ 3,500

[ ] Custom =$
TOTALDUE =$

BOOTH SELECTION Please prioritize your choice of booth location utilizing the Security floorplan

VIRTUALIZATION
CLOUD COMPUTING
& GREENIT

OCTOBER 26-27, 2010 « WASHINGTON, DC

PAYMENT INFORMATION
[ ] AMEX [ ] MasterCard

[ ] visa

Authorized Amount to Charge
toCreditCard . . . . . ... $

Card Number

Expiration Date

Name (as it appears on card)

Signature

[ ] Check [ ] P.O. Number
Tax ID number if applicable

Make checks payable to: (in U.S. funds)

1st Choice 2nd Choice 3rd Choice 1105 Media, Inc./VCG
Mail Check to:
1105 Media, 9201 Oakdale Avenue,
COMPANY NAME Suite 101, Chatsworth, CA 91311
PAYMENT SCHEDULE
50% of Total Due with Contract
(As it should appear in marketing materials) Remaining 50% Due 90 days before event
PRINCIPAL CONTACT Quly 26, 2010)
Cancellation Liability: See Terms & Conditions (p. 2)
Late Payment Fees: 1.5% per month past due date
Name Title
Street Address
City State Zip
Phone Fax E-mail
BILLING CONTACT D Same as Principal Contact
Name Title
Street Address
City State Zip
Phone Fax E-mail

SIGNATURE Accepted as binding for the Sponsor:

Date Signature

Name (please print clearly)

" 41105 MEDIA-



4th Annual VCG Summit

www.VCGsummit.com
TERMS & CONDITIONS

VIRTUALIZATION
CLOUD COMPUTING
& GREENIT

OCTOBER 26-27, 2010 « WASHINGTON, DC

1. VCG Summit (herein called the “Show”) is owned and operated by 1105 Media 10.  Booth Representatives. Booth representatives shall be restricted to Exhibitor's blockade embargo; inclement weather; governmental restraints; restraints or
Government Information Group (herein called the “Management”.) Employees and their authorized Representatives. Booth representatives shall orders of civil defense or military authorities; act of public enemy; riot or civil
2. Cancellation or Withdrawal. (a.) Cancellation. If Exhibitor desres to cancel this wear pa_dge identification furnished by Management atl all times. Management disturbance; strike, lockout, boycott or other labor disturbance; inability to
Agreement, notification must be made in writing by the Exhibitor and confirmed may limit the numpgr of Bopth representatives at any time. All booths must be secure sufficient labor; technical or other personnel failure; impairment or lack
by Management. If such notice s received by the Management on of before July staffed by the Exhibitor during all open show hours. of a@qgate transportation facilities; inability to optain condgmnation,
26, 2010, 50% of the total fee shall be due Management. After July 26, 2010, 11, Electrical Safety. All wiring on displays or display fixtures must conform to the requisition or commandeermg of necessary supplies or equ\pment; loca, State
Exhibitor shall pay liquidated damages an amount equal to 100% of the exhibit applicable standards established by various Government Agencies and standard or I_:ederal laws, or dman_ces,_ru\es, orders, decrees or_regulatlons whether
space rental, sponsorships and advertising fees for which the Exhibitor has fire inspection ordinances. All display wiring must exhibit the seal and/or such legislative, executive or judicial, and whether consiitutional or unconstitutional,
contracted. If Exhibitor cancels participation in the Show, this agreement will be other seals of official approving agencies as may be required at the site of the or Act of God.
cancelled and the exhibitor will be liable for payment as outlined above. (a.) Exhibition. 22. Resolution of Disputes. In the event of a dispute or disagreement between:
Downsizing. An Exhibitor may elect to reduce space requirements for the Show. y . " ‘ Exhibitor and an Official Contractor; or between Exhibitor and a Labor Union or
Notification must be made in writing by the Exhibitor and confirmed by 12 Safety andFire Laws. Al apphc_able fire and saety laws and reguiations must Labor Union Representative; or between two or more Exhibitors; all
N . e strictly observed by the Exhibitor. Cloth decorations must be flameproof. . . . L Ny -
Management. Through July 26, 2010, Exhibitor shall pay liquidated damages Wiring must comply with local Fire Department and Underwriters’ Rules interpretations of the rules governing the Exhibition, actions, or decisions
an amount equal to 50% of the difference between the originally contracted and T o o o o R concerning this dispute or disagreement by Management intended to resolve
new exhibit space rental fee of the exhibit space rental, sponsorships and Growding will b restrcted; aisles and fire exits must not b blocked by exhibits the dispute or disagreement shall be binding on Exhibitor.
advertising fees for which the Exhibitor has comractedyAﬂer July 26, 2010, No decorations of paper, pine boughs, eay decorations or tree branches are ’ ) ’ .
Exhibitor shall pay liquidated damages an amount equé\ t0100% of {he ' a\lovyeq. Acetate and most‘rayon Qrgpgs are npt ﬂameproqf and may be ‘ 23. Receipt of Goods and Exhibits. All arriving goods and exhibits will be received at
difference between the originally contracted and new exhibit space rent fee. prohibited. No storage behind exhibits is provided or permitted. Smoking is receiving areas designated by Management. All incoming goods and exhibits
¥ o . : prohibited in the exhibits and any meeting room or other area of the Exhibition. must be plainly marked and all charges prepaid.
Exhibitor shall make any additional payment required to aggregate such
damages. In addition to the assessed damages, the booth location may be 13.  Decoration. Management shall have full discretion and authority in the placing, 24. Care and Removal of Exhibits. Management will maintain the cleanliness of all
moved at the discretion of Management. arrangement and appearance of all items displayed by Exhibitor, and may aisles. Exhibitor must, at his own expense,. keep exhibits clean and in good
3. Eligible Exhibits. Exhibits willbe limited to those companies or other enties require the replacing, rearrangement, or redecorating of any item of any booth, order. All exhibits must remain fully intact until the Exhibition has officially
! offering materiais products, or services of specific interest to regisirants and‘nlo liability shall attagh.to Management for costs that may devolve upon ended. Disturbing or tearing down an exhibit prior to the official closing hour of
Management resérves the riyght 1o determine the eligibiity of any productlfor Exh}b!tgr thereby. All exhibits srjould be ready for .the openm.g hour of ;h.e the Exhibition can result in a refusal by Management to accept or process
display. Exhibiting manufacturers' representatives and/or distributors mustlist Ex_h\b‘mon. The Mapagement WF\| not allow any noise or movmg of‘exh\b_ns after exhibit space applications for subsequent exhibitions. Exhibits must be removed
his pariicipaﬂng principals as the exhibitors o record, Only the sign of the this time. No exhibit may be built or erected_tg exceed the height limitation as from the building by the time specified in the Exhibitors’ Manual. In the event
Exhibitor whose name appears upon the face of this éontract may be placed on se? forth in th_e Exhibitors’ M_anua\‘ Any Exhibitor whose booth exqeeds the any Exhibitor fails to remove his exhibit in the allotted time, Management
the booth or in the printed st of Exhibitors of the Exhibition. No exfibitors or height limitation will be required at his own expense to alter the display in order reserves the right, at the Exhibitor’s expense, to ship the exhibit through a
L ) . L to conform to these regulations. carrier of Management’s choosing or to place the same in a storage warehouse
advertising will be allowed to extend beyond the space allotted to the exhibitor, ) _ subject o the Exhibitor's disposition or make such other disposition of this
or above the back and side rails. Exhibitor agrees that his exhibit shall be 14. Sound Level. Mechanical or electrical devices that produce sound must be ) p deem d P ble with liabil h DM
admitted and shal remain from day to day solely on strict compliance with the operated 5o as not to prove disturbing to other Exfibitors. Management property as it may deern desirable without any liabity to the Management.
rules herein laid down. Management reserves the right to reject, eject or reserves the right to determine the acceptable sound level in all such instances. 25.  Photography. The photographic rights for the Exhibition are reserved to
prohibit any exhibv\t inwhole or in part, or Exhibitor or is representatives Upon 15.  Lotteries/Contests. The operation of games of chance, or lottery devices, or the Management, and photography in the Exhibition required by Exfibitors can be
the Management's good faith determination that the same is not in accordance actual or simulated pursuit of any recreational pastime is permitted only to the cartied out at moderate charges by the Official Photographers (as designated by
with these Rules and Regulations. extent permitted by applicable law and on written approval from Management. managemen) f desired. Exfibitors wishing to make their own arrangements for
L . . . the photographing of their exhibit must apply to Management, whose
4. Limitation of Liability. The exhibitor agrees to indemnify and hold harmless the 16.  Personnel and Attire. Management reserves the right to determine whether the permission shall not be unreasonably withheld.
Management, the Sponsor, Owner, Exhibition Hall Facility and City in which this character and/or attire of booth personnel is acceptable and in keeping with the o ) )
Exhibition is being held, and their Officers, Agents and Employees, against all best interests of Exhibitors and the Exhibition. Further, except as approved by 26. - Insurance. Exhibitor is advised to see that his regular company insurance
cla\ms,‘losses, spns, damages, judgments, e>.<p‘ensyes, C‘?STS and charge_s‘ of Management, Exfibitor expressly agrees that he and his personnel will not includes extraterritorial coverage, and that he has his own theft, public liability,
every kind resul}mg from 1he_p‘resenc‘e of Exhibitor’s exhibit at the Exhibition or conduct official exhibitor functions in the city of the exhibition during business and property damage insurance.
1?19 Ielmtst?)r neg\lgen(_:g‘ Off e:lhlbltor ‘(’jr its Agetntz_or ‘Employeesantl)e ‘Man_agetment hours of the Exhibition. 27 Losses. Management shall bear no responsibility for damage to Exhibitor’s
xtbiors. whother resuling fom i, stume. autsof God. ir condiioningor 17, Exfibitor Condut,Retal sales at the Exibition are pemitted, provided that he propert, o lstshipmen ither coming i or going ot orformovng costs,
heating failure, theft, pilferage, mysterious disappearance, bomb threats or Exhibitor complies with all laws and regulations regarding retail sales including 9 quately packed property . PONSIDITLY.
d + PY 4 che i, B i . exhibit fails to arrive, Exhibitor is nevertheless responsible for exhibit space
other causes. Al such items are brought to the Exhibition and displayed at but not limited to all laws and regulations regarding payment of sales tax. cost. Exhibitor is advised fo ensure against these risks
Exhibitor’s own risk, and should be safeguarded at all times. Management will Exhibitor agrees to indemnity and hold harmless the Management, the Sponsor, ' o ’
provide the services of a reputable protective agency during the period of Owner, Exhibition Hall Facility, and City in which this Exhibition is being held, 28.  Amendment to Rules. Any matters not specifically covered by the preceding
installation, show, and dismantling, and Exhibitor agrees that the provision of their Officers, Agents and Employees, against all claims, losses, suits, rules shall be subject solely to the decision of Management. The Management
such services constitutes adequate discharge of all obligations of the damages, judgments, expenses, costs and charges of every kind resulting from shall have full power in the matter of interpretation amendment and
Management to supervise and protect Exhibitor’s property within the Exhibition. retail sales of its products at the Exhibition. The Management shall not be enforcement of all said rules and regulations, and that any such amendments
Exhibitors may furnish additional guards at their own cost and expense, only responsible for loss or damage to goods made available for retail sale or the when made and brought to the notice of the said Exhibitor shall be and become
with prior approval by Management. The Exhibitor agrees that Management proceeds from the sale of such goods belonging to the Exhibitor, whether part hereof as though duly incorporated herein and subject to each and every
shall not be responsible i the event of any errors or omission in the listings in rgsulting from ﬁrg, storms, acts of God, air conditioning or heating failure, theft, one of the terms and conditions herein set forth.
the Exhibitor’s Official Directory and in any promotional material. Exhibitor pilferage, mysterious disappearance, bomb threats or other causes. A‘" such 29. Agreement to Rules. Exhibitor, for Himself and his Employees, and
agrees to indemify Management against and hold it harmless for any claims ftems are brought o the Exfibition and sold and displayed at Exfibitor's own Representatices, agrees to abide by the foregoing rules and by any amendments
and for all damages, costs and expenses, including without limitation, attorneys’ risk, and should be safeguarded at all times. The distribution of samples, that may be put into effect by Management.
fees and amounts paid in settlement incurred in connection with such claims souvenirs, publications, etc., or other sales or sales promotion activities must ) ) _
arising out of the acts or negligence of Exhibitor, his Agents, or Employees. be conducted by Exhibitor only from within his booth. The distribution of any 30.  Payments and Default. Any amounts not paid when due under this contract will
. . ) . ) articles that interferes with the activities or obstructs access to neighboring bear interest at the rate of 11/2% per month, not to exceed the maximum rate
5. Defaultin Occupancy. If exhibition space is not occupied by the time set for booths, o that impedes aisles, is prohibited. No article containing any product permitted by law. In addition, if the Exhibitor defaults on any of its obligations
completion of installation of displays, such space may be possessed by other than the product or materials made or processed or used by Exhibitor in under this contract or violates any Exhibition rule or regulation promulgated
Management for such purposes as it may see fit. his product or service may be distributed except by written permission of pursuant to this contract, the Management may, without notice, terminate the
6. Sub-leasing. Exhibitor shall not sublet his space, or any part thereof, for the Management. The Exhibitor shall conduct and operate its exhibit so as not to Exhibitor's rights under this contract and may thereupon direct the Exhibitor
exhibition of anything not specified in the contract. Exhibitor may not exhibit, annoy, endanger, or interfere with the rights of other Exhibitors and visitors. Any forthwith to remove its Employees and Agents, and allof its articles or
offer for sale, give as a premium, or advertise articles not manufactured or sold practice resulting in complaints from any other Exhibitor or any visitor who, in merchandise and other personal property, from the space contracted for and
in his own name, except where such articles are required for the proper the opinion of Management, interferes with the right of others or exposes them from the Exhibit Hall. In the event of a termination of this contract as a result of
demonstration or operation of Exhibitor’s display, in which case identification toannoyance or danger, may be prohibited by Management. any such Exhibitor defautt or violation the Management may retein all monies
which in standard practice appears normally on them. Exhibitor may not permit 18. Obstruction of Aisles or Booths. Any demonstration or activity that results in paid or payable under this coniract as liquidated damages. The Exhibior will be
in his booth non-exhibiting Companies’ Representatives. Rulings of the ) h RO responsible for any costs reasonably incurred by Management (including
Y DT g § - obstruction of aisles or prevents ready access to nearby Exhibitors booths shall reasonable attorney's fees) in enforcing the Extibitor's obligations under this
anagemen_t shall in all instances _be final with regard to use of any exhibit be suspended for any periods specified by Management. y g 9
space. Notwithstanding the foregoing, subject to receipt of written permission o o 3 i ) contract.
from Management, Exhibitor may sublet booth space to third parties which 19, Admission. Admission is open to adults affiated with the induslry served by the 34 a0t Acceptance. Deposit of your check does not constitute contract
produce, distribute or sell products in connection with Exhibitor, and Exhibitor Exhibition. No persons under 18 years of age will be admitted to the Exhibition. acceptance. This agreement shall not be binding until accepted by
may exhibit, offer for sale, give as a premium, or advertise articles produced, Management shall have sole control over admission policies at all times. Management.
distributed or sold by such third parties and permit such third parties’ company 20. Employment Exhibits. Exhibits for the purpose of soliciting prospective . ' ) )
representatives at Exhibitor's booth. Management, in its sole discretion, emgm}y/ees, and employee- recruiting zcﬁsny of any kind ?a’:e sgeciﬁcauy 32. Agr_eemeth?rtll;_asmgnab\e. Ih‘ﬁ elllgr;eemﬁnt ‘g noz-asz\grrllalljlle. Antyta{tempted
reserves the right to accept o reject any request by an Exibitor to include thrd prohibited. EXCEPT IF LOCATED WITHIN A DESIGNATED CAREER FAIR AREA. breath of s agreement,resufing n cancalton,
parties at ts booth as et forth above. Rules of the Management shalln all 21, Termination of Exhibition. In the event that the premises in which the Exhibition

instances be final with regard to use of any exhibit space.

7. Damage to Property. Exhibitor is liable for any damage caused to building floors,

walls or columns, or to standard booth equipment, or to other Exhibitor's

property. Exhibitor may not apply paint, lacquer, adhesives, or other coating to

building columns and floors or to standard booth equipment.

8. Union Labor. Exhibitor shall employ only union labor, as made available by
official contractor in the installation and dismantling of his exhibit, and in its

operation, when required by union agreements. An Exhibitor planning to build
special displays should employ union display companies in their fabrication, and

carpentry and electrical work in such displays must bear A.F.L.-C.I.0. union
labels.

9. Special Services. Electricity, gas, water, and other utilities, as well as other
special services needed by individual Exhibitors, are provided only when the
Exhibitor orders and agrees to pay for them from the persons authorized to

supply such services in conformity with City, insurance and other requirements.

is or is to be conducted shall become, in the sole discretion of Management,
unfit for occupancy, or in the event the holding of the Exhibition or the
performance of Management under the contract (of which these Rules and
Regulations are a part) are substantially or materially interfered with by virtue of
any cause or causes not reasonably within the control of Management, said
contract and/or the Exhibition (or any part thereof) may be terminated by
Management. Management shall not be responsible for delays, damage, loss,
increased costs or other unfavorable conditions arising by virtue of cause or
causes not reasonably within the control of Management. If Management
terminates said contract and/or the Exhibition (or any part thereof) as foresaid,
then Management may retain such part of an Exhibitor’s rental as shall be
required to recompense it for expenses incurred up to the time such
contingency shall have occurred, and there shall be no further liability on the
part of either party. For purposes hereof, the phrase “cause or causes not
reasonably with the control of Management” shall include, but not by way of
limitation: fire; casualty; flood; epidemic; earthquake; explosion or accident;
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